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THE CENTRE OF SARKANDAUGAVA
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identitate?



Outsiders may have a certain powerful image of a
neighborhood in their minds, and residents of that
neighborhood may hold conflicting images of that same

neighborhood. Those various perceptions of the
neighborhood, taken together, are part of a

neighborhood’s “identity.”

Some scholars and policy makers speak of neighborhoods with a
“strong identity” as those in which community members tend to
participate actively in civic life and share a common vision for the future
of the community. This aspect of identity is tied less directly to
perceptions of the neighborhood, although high levels of participation in
civic life are likely to correlate with positive perceptions of a
neighborhood, at least among community residents.

The Center for Creative Community Development
(C°D)



Three layers which form the IMAGE OF THE PLACE

1. Physical space
geography + built environment +
infrastructure — most visible layer




Three layers which form the IMAGE OF THE PLACE

2. Social space
community and cultural life

1. Physical space

geography + built environment +
Infrastructure

— most visible layer




Three layers which form the IMAGE OF THE PLACE

3. Mental space

history and mythology of the neighborhood,
collective memory, sense of place

— most intangible, subtle layer, but same
time — powerful and important.

2. Social space
community and cultural life

1. Physical space

geography + built environment +
Infrastructure

— most visible layer




3) MENTALA TELPA :
apkaimes vésture un mitologija,

atminas, vietas sajuta, kopigas
vértibas

2) SOCIALA TELPA:
kopiena,

kulttras un sociala dzive,
kopigas aktivitates

1) FIZISKA TELPA:
vietas geografiskie apstakli +

apbuveéta vide +
infrastruktdra

Shémas autors: Artis Zvirgzdins



What are the things to
do for Sarkandaugava’s
regeneration?



Itis NOT that @ASY to start with first two of those layers - tO change
existing physical and social conditions.

But it is possible to start with Changing an attitUde

It doesn’t need that much money as investments in “hard” infrastructure.



All neighborhoods have a character, but when local
architecture is remodeled, street plans redesighed, and
new faces arrive, that character changes and the
neighborhood’s history is often forgotten. A strong
neighborhood identity can accommodate changes,
without being rewritten to push aside long-term
residents and their voices. Arts and cultural
organizations help build an identity through programs
that celebrate the history and character of the
community through art, theatre, murals, etc. They
empower and maintain that neighborhood’s voice on a
city and regional level.

Partners for Livable Communities



How to foster and develop (positive)

identity of Sarkandaugava by

keeping continuation with it’s rich and
legendary past?



Reviving and rebranding
identity



Monuments and other topographical features are
central in the formation of a collective memory and
identity in the modern world.

Maurice Halbwachs ,1992, one of the most
influential philosophers on collective memory,



Neighborhood identity, too, is shaped and

defined by the past. A district develops according to the

whims and actions of its inhabitants, and the actions and influence
of outside players (banks, industries, governments). These actors
inscribe their intentions on the locality (state, region, city,

neighborhood) in various ways, but the most lasting and

telling act of inscription is building. An act of building
is inherently local - the building is “placed”, “located” in its site;

once located, the building participates in the life of
the community, changing its identity while
contributing to the act of defining it.

David Lipe, 2007



SARKANDAUGAVA
“TOURISM” ‘
learning of local lore §

* excursions

* maps, booklets

* public lectures iy . “é‘
* promotion campaignes TP o TR g

hiod Kristus karaly
Ledro Povesara bj_edriba / Romas katoju b,
; k.n; Draudzioa

* local festival ’ SRS N
* Photovoice, ‘ ol |

— “latvijas bér;s
=
- . . 0y
* Community YouthMapping
\ . v LT B
: L ¢ s
Drexs
Ak
VEJZAKSALA
o, Sy, A
o
SARKANKALNS

Traumatoligijas slimnica
Paves cukurfobeika

VNNQ 3108 / YHOVAN — YHUET BVYHOVdH / VAVONVYANYIYYS



Place
Riga. Sarkandaugava P oS L C ar d

Ntamp

Here

KPACKA / KRASKA




Products. Souvenirs
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Products.The Drink
made by Aldaris

The product refered to Sarkandaugava,

product which could shape new, positive identity of
Sarkandaugava.

Sarkandaugava beer? ...
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RrRed .R

nonalcoholic drink

Sarkandaugava
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RED — color code of Sarkandaugava

L

SARKANDAUGAVA

SARKANDAUGAVA SARKANDAUGAVA

- |
. b
L SARKANDAUGHS




PALDIES

Artis Zvirgzdins

arhitekturas platformas A4D redaktors, www.a4d.lv
artis.zvirgzdins@gmail.com



